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1.0 INTRODUCTION

Environics Research Group Limited was commussioned
by Healch Canada ro conducr a nanonal survey of smok-
ers that would examine their responses 1o healch warn-
ing misssages on tobacco packaging flip/slides and inseres
{[eaflers).

The survey was conducted in-home, becween February
25 and March B, 2000. It is based on a national sample
of 670 smokers. A sample of chis size has o margin of
error of approximartely + 3.8 percentage poinrs, 19 rimes
oue of 20,

The purpose of the survey was to test the flip/shide and
the insert formars among smokers. The survey tested
recull and the effectiveness of each of these formats as s
method of transmicting health warmning messages

Respondents were presented with cigarette packages
with the two different formats for presenring messages
an the healrh effeces of smoking and cessation messages.
One formar presented the message on che front of the
flip and the back of the slider (Package A). The other
format presented che message on an insert (leafler)
placed inside the cigarette package (Package B). The
order in which respondents were presented with the rwo
furmats was rotated so as nor o create baas,

Three flip/slide messages and four inserr messages were
prepared, for & total of seven different healch warning
and cessation messages. As well, the study used a selec-
tion of four cover packages (shells), each with a differ-
ent graphic and message, chosen from among the 16
new package cover health warning messages thar Health
Canada has proposed in its new regularions,

ENVIRONIODS

The three flip/slide messages and the four nsert mes-
sages were divided evenly among the four differenc cover
packages. Each of the two packages (Package A and
Package B) shown to a respandent had a different cover
package All packages had a plain silver foil and none
had a brand stamp on the foil. The insert messages were
placed in the centre of the inside of the frone of the ciga-
retic packages.

When resting recall of the messages on either the flip/
slide or inserts, respondents were first given a chance to
comment on the picture and the message on che frone
shell of the cigarerte package. By allowing respondents
tocomment on this first before proceeding to questions
abour the mside of the package, respondents could then
focus on the messages inside and not confuse them with
those on the front of the package. Since the purpase of
this study is to gauge respondents recall of MESSILES Ul
the flip/shde and inserr messages, comments abour the
messages on the frone of the cigarette packoage are not
reported here.

Overall, the survey finds thar recall and nortice of the
insert messages s higher chan thae for flip/slide mes-
sages. While both formars are seen, by a majoricy of
smokers, as effective in providing informarion to smok-
ers, flip/slide messages sre rated more highly than in-
sert messages on a number of dimensions.

This report summarizes and discusses che findings of the

survey. A descniprion of the survey methods and ques-
fionnaires 1s atcached.

HEALTHWARNING MESSAGES ON FLIPSLIDES ANTDHNINSERTS A



2.0 NOTICE AND RECALL

21 Messages on Flip/Slides

Respondents were handed the package of cigarettes
with the flip/slide message (Fackage A) and, after
luoking ar and commenting on the front of the pack-
age, were asked to open the package and look ac the
inside.

When asked if they notice anything when they open the
pack, a majonty of 38 percent say they do. Forry-rwo
percent di nor.

Among those who do notice something, 35 percent say
they notice Mip mformation or the suggestion to read the
back. Smaller numbers say they notice health/guitting
information (2990 ), a general message or warming (235),
mformation on the back of the package (16%) and no-
ticeablefgood infurmation (1396).

Those aged 45 und older are more inclined than others
tosay they notice a general message or warning

A majanty of 57 percent of respondents turmed che ciga-
rette package over to look at or read the back of the
slider, Forry-three percent did not.

Quebecers and those wich children under the age of 18
are more likely than others to have turned the cigareoe
package over to look ar or read the back of the slider;
those aged 45 and older are less Likely to have done this.

Notice and Recall of Messages on Flip/Slides

TOTAL SAMPLE:

Yes 58
No 42
dk/na .

THOSE WHO NOTICE SOMETHING:

What?

Flip informalion/suggestion 10 read hack ah
Healih/quitting infarmation 29
General message/warning 23
Information on the back of the package 1]
Moliceable/good Inlormation 14
Will have no effect/smokers will not guil 10
Noliced cigaretles/foil 8
Will not read message fi
Other 14
dk/na :
TOTAL SAMPLE;

Turned cigarelfe package to look alfread back of slider
Yes 57
No 43

" Less than one percent

0.4c)
Now plecie open the pockage and fook at the tniide, Do you
matice amythimg when yag afén the pack?

0.4d)

What do you atice?

.de)
Note if vespondent tarns pack ater af any potnr to book ot or
read the back of the slider,

EMVIROMNICS
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2.2 Insert Messages

Respondents were handed the package of cigarecres
with the insert message (Package B) and afrer look-
ing at and commenting on the fronc of the package,
were asked to open the package and look at the in-
side.

When asked if they notice anything when chey open the
pack, an almost unanimous number, 93 percent say they
do. Only seven percent <o not,

Among those who do notice something, a large plural-
ity, ‘i percent, say they notice @ general message or
warning. Smaller numbers say they notice health/quic-
ting informacion (24%) and specific message content
(229,

Quebecers, older respondents and those who saw the
insert message aboue smoking causing harm ro a baby
are more likely than others to say chey norice a general
message or warning. Those living ourside Quebec and
those who saw the inserc message about smoking caus-
ing brain damage are more likely to sy chey notice spe-
cific message content, Those who saw the inserc message
about planning to quit smoking are more inclined than
others tosay they nocice health/quirting information.

A majority of 68 percenc of respondents ook out the
insert from che package to look at or read i, Thircy-two
percent did not.

Jucbecers, Bricish Columbians and women are more
likely to have eaken out the insert from the package o
look at or read i,

ENVIRONICS

Notice and Recall of Insert Messages

TOTAL SAMPLE:
Yeg 93
Ma T

THOSE WHO NOTICE SOMETHING:

Wiar?

General message/warning 46
Heallh/quilting information 24
Specific message conlen 22
Will have no eftect/smokers will not quil 12
Moliceable/good information 10
Disbelieve/rejecl warning 7
Other 14
dkina 2
TOTAL SAMPLE:

Took oul fnserd from package fo look atfread

Yos 64
No 32

" Less han ang parcent

2.3¢)
Mot plecare opiear the frackage wnd fook at the insidy. De yon
midice anything when yon open the pock?

T
Wkt oo you wotiee?

0.5
Note if responedent taker ane the fnset from the packape at oy
Paint tn dook @l sy vead the fnsert.

HEALTH WARNING MESSAGES ON FLIP/SLIDES AND INSERTS 3



3.1 Messages on Flip/Slides

Ao GOOD WAY TO PROVIDE INFORMATION
T SMOKERS

Respondents were handed back the package of cigaretres
with the flip/slide message (Package A). They were
asked ro open it and look ar ehe frone of che flip and turn
it over and lock at the back of the sliding portion.

When asked if this was 2 good way or nora good way to
provide information tosmekers, & majority of 56 per-
cent say messages describing the healch hazards aof
smoking or messiges offering help abour quitting smols-
ing placed on the flip/slide of cigarerte packages would
be.a good way ro provide informarion to smokers;
Thirry-six percent think chis would nor be a good way
o provide this informarion.

Thase who smoke ten or fewer cigarettes per day and
those who have been smoking for less than five years are
more inclined than other smokers co think chis would
bea good way to provide information to smokers,

Among those who think chis is 2 good way to provide
informarion to smokers, 47 percent say chis formar may
convince/help smokers to quit. Another 33 percent say
people will read the message:

Among those whao think chis is nor a good way to pro-
vide informacion to smokers, 50 percent say this formar
will have no effect or that smokers will noc quir, Smaller
numbers say these messages will nor be read (265 ) and
thar the messages would be better on the front or in-
sidde flap ( 1450

Messages on Flip/Slides

TOTAL SAMPLE:

Gond way o provide information fo smiokers

Good way 56
Not-a good way 36
Maybednal sure T
dkina 1

THOSE WHO SAY GO0D WAY:

Wine?

May convince/help smokers quit 47
Peopie will read 1he message 33
Will have no effect'smaokers will not quit 10
Better an package/insert will be thrown away 8
Other i3
ik/na :

THOSE WHE SAY NOT A GOOD WAY:

Why?

Will have no effect/smokers will nol quil ol
Will not be read ob
Better on frent or inside flap 14
Message will only be read once 5
(ther 28
diina :

" Less than one percent

(.60
I measaeges desersbeny; the bealth fazardy of smoking or mesuges
affering belp adnur guotting swoking were placed an the frone of
the i aned Back of the slider of ciparette packaper dy yaw think
this wondd be @ gond-way, or wot @ pood tweay t provide
tifortnation fo rmokers?

ook
Wohy dlo your sy thar?

ENVIRONICS
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B: EFFECTIVEMESS OF MESSAGES

Just under seven in ten respondents (66%) say char
messages describing the healdh hazards of smoking
or messages offering help abour quitting placed on
the flip/slide of cgarcree packages would be 2 very
(30%) or somewhat (36%) effective way to provide
informarion eo smokers who may wane to quit. One-
third (33%0) say these messages would oot be effec-
tive in this regard,

Six m ten (6295) say flipfslide messages would be avery
(20%6) or somewhar (429 effective way to inform
smokers aboue the healh hazards of smoking. Just un-
eler four in cen (3899) think these messages would noc
be effective in this regard,

Just under five in cen (48%) say Mip/slide messages
would be avery (23%) or somewhat (259 ) effective way
to ciscourape young people from searting o smoke, Five
inren (3 198 suy these messages would no be effective
in this regard.

Effectiveness of Flip/Slide Messages

Very
EFFECTIVE

Provide informalion o smokers who may wanl to quit 30

Inform smokers about heaith hazards of toebacco 20
Discourage young people from starting to smoke 23
Encourage young smokers 1o quil 21

~ Less than ang percant

00

Just under five in ten (4798) say these messages would
be a very (219%) or somewhat (2655) effective way to
encourage young smokers to quit, More than five in ten
(329 think these messages would not be effective in
chis regard,

Respondents who saw the flip message abour smoking
causing heare arcacks are less likely chan others to think
thar messages describung che health hazards of smoking
or messages offering help abour quitting placed on the
flip/slide of cigarerte packages would be effective in any
of these areas. Smokers ourside Quebec are more hkely
to think that these messages would be an effective way
to inform smokers about the health hazards of eobaceo,
Quebecers and those whe smoke fewer cigaretres per day
are more likely to think char these messages will be an
effective way to discourage young people from starting
to smoke and encouraging young smokers to quir,

Mot very Mot ar sl

SoMewHAT
EFFECTIVE EFFECTIVE EFFECTIVE IZIK.l"H.h
36 17 16 :
42 20 18 2
24 23 28 2
26 25 27

I mevrages describing the bealth hazards of swoking wr mesages offercng belp abous guitting immking were placed wn the front of the flip
aned back of the siider of cigaverte packages, would this be a very effective. somerohat effective, wne very effective, or mot at ofl fective way

i )
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C: LIKELIHOOD OF READING MESSAGE

Five in ten respondents (51%) say chey would be very
(2755} or somewhar (24%) likely co read a message
about health hazards of smoking or a message offer-
ing help about quicting if it was on the front of che
flip and on the back of the slider of a cigarerce pack-
age. A similar proportion, 48 percent, say they would
be noe very (2193 ar not ac all (279) likely to do
this,

Those living outside Quebec and chose who smoke
fewer cigarerres per day are more likely to say they would
be likely to read this type of message. Quebecers and
those who saw the flip message abour smoking causing
heart arracks are less likely co feel this way and are more
inclined to say they are nor ar all likely to do this.

[} HELPFULNESS OF MESSAGE

More than four in ten respondents (429 ) say this kind
of informarion would be very (14%) or somewhar (2855)
helpful in helping them to quit smoking. A majority of
36 percent say it would be not very (21%) or not acall
(35%) helpful.

Those living outside Quebec and those who smoke
fewer cigaretres per day are more likely to say this in-
formation would be helpful in helping them to quit
smoking. Quebecers and those who have been smoking
for mare than five years are less likely to feel this way
and are more inclined to say chis informarion would be
not helpful.

Likelihood of Reading Message

Very [ikely 27

Somewhat likely 24
Not very likely 21
Mot af all likely 27
Don't use this lype ol package "
dk/na g

* Lass than ona parcenl

0.Gg)

Thiwting ahaort yourielf, woadd you be very fikely, somewbr
dikely, nar very fikely or ot at all likely to read a message about
Bearlth hazards of smoding sra message offiring help abour
qattting if it weee on the front of the flip and an the back of the
slider of' a cgatverte package?

Helpiulness of Message

Very helpful 14

somewhal helpful 28
Mot very helphul 21
Not al all helplul 35
No desire 1o quit 2
dk/na y

* Lass than ona porcent

.64
Thinking abour yowrredf, wonld thit Eind of information be
very Dalpfued, sometedat Selpfied, nat very belpd ar nov ar alf
belpfeed # helping yow to quit smaking?

ENVIRONMICS
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3.2 Insert Messages

A GOOD WAY TO PROVIDE INFORMATION
TO SMOKERS

Respondents were handed back che package of cgaretees
with the leaflec (insert) inside (Package B). They were
asked to open it and look at the leaflec.

When asked if chis was a good way or not a good way o
provide information to smokers, 48 percent say mes-
sages deseribing the health hazards of smoking or mes-
sages offering help abour quitting smoking on a leatlee
inside cigarette packages would be a good way to pro-
vide informarion to smokers. A similar proporcion, 47
percent, say think this would not be o good way to pro-
vide this informarion.

Amaong those who think this is a geod way to provide
informarion o smokers, 46 percent say i is because
people will read the message, A slighely smallee propor-
rion, 39 percent, say this formar may convincefhelp
smuokers to quit,

Among those who think inserts are nor a good way o
provide informarion to smokers, 63 percent say that the
message would be bereer on the package or that the in-
sert will be chrown away. Smaller numbers say chis for-
mar would not be read (229 ) and chac it will have no
effect/smokers will not quic (18%),

EMVIRONICS

Insert Messages

TOTAL SAMPLE:
Good way to provide information o smokers

Good way 48
Not a good way 47
Maybe/nal sure &
dk/na |

THOSE WHO 5AY GOOD WAy, [Q.75]

Wy ?

Peopie will 1ead the message 46
May convince/help smokars quil 39
Betler on package/inser! will be thrown away 9
Message will only be read once i
Other 41
dk/na »

THOSE WHO SAY NOT A GOOD WAY: [0.78]

Why?

Belter on package/inserl will be thrown away B3
Will not be read 22
Will have no effect/smokers will not quit 18
Other 18
dk/na Z

" Less han one percent

0.7a)

I mensapes desorabing the bealth bazardy of rmeking or merrager
wffering help abont quitting ymoking were pust sn a leafler fuside
ciparette packager, do you think thiv wild be o g way, or
et a giad wway te provide farmation te smokers?

07
Wehy das you say thae?

HEALTH WARNING MESSAGES OMN FLIP/SLIDES AND IMEERTS 9



B.  EFFECTIVENESS OF MESSAGES

Stk in ten respondencs (G09%) say that messages de-
scribing che health hazards of smoking or messages
offering help abour quitting thar were on 2 leaflec
(insert) inside cigarette packages would be a very
(25%) or somewhat (33%) effective way to provide
informarcion to smokers who may want to quic, Four
ineen {39%) think this message formar would not be
effective in this regard:

Maore than five in ten (529 say these messages would
be a very (18%) or somewhar (34%) effective way toin-
form smokers aboue the health hazards of tobacco. Just
under five in ten (47%6) think these messages would not
be effective in chis regard.

Effectiveness of Insert Messages

Four in ten (429) say these messages would be a very
(18%) or somewhat {24%) effective way to discour-
age young people from starting to smoke. A major-
ity, 36 percent, think chese messages would nor be
effective in chis regard.

Four in ten (42%) say these messages would be a very
(18%8) or somewhat (2495) effective way to encourage
young smokers to quit. A majority, 36 percent, think
these messages would not be effective in chis regard,

Quebecers are less likely than others to say chese mes-
sages would be an effective way to inform smaokers about
the healeh hazards of tobacco. Women are slightly more
likely than men to think these messages would be an
effective way o provide informarion to smokers who
may Want ro guit,

Veny SomewHaT  Not very  Nar ar st
EFFECTIVE EFFECTIVE EFFECTIVE EFFECTIVE DK"’."M
Provide information to smokers who may want fo quil 25 35 21 18 1
Infarm smaokers about health hazards of tobacco 18 34 26 21 '
Discourage young people from starting o smoke 18 24 23 Ry 2
Encourage young smokers la quil 148 24 23 31 1

" Lass Ihan one percant

Q.7ef

If mestager describing the bealth bazards of smokbimg or meisages offering belp about quitting smoking were put on a leaflet invide

ctparette puckager, da you think this wonld be a very effective, somerwbar effective, uot very effective, or mor at all effestite way fe., ?

ENVIRONICS
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€. LIKELIHOOD OF READING MESSAGE

Five in ren respondents (509 ) say chey would be very
(28%) or somewhar (22%) likely to read a message
abour healeh hazards of smoking or & message offer-
ing help sbour quicting if it were on a leafle inside a
vigarerre package. A similar proportion, 50 percent,
say they would be noc very (19%) or not ac all (31%)
likely to do chis.

Women are more likely than men to suy they would be
likely to read insert messages. Quebecers are less Likely
o say they would read insercs;

[ HELPFULNESS OF MESSAGE

Four in ten respondencs (409 ) say this kind of mforma-
tion would be very (13%) or somewhar (279) helpful
in helping them to quit smoking. A majority, 57 per-
cent, say it would be not very (18%0) or not ac all (39%)
helpful.

Those who smoke fewer cigarettes per day and chose
living outside Quebec are more likely o think char in-
sert informarion would ke helpful in helping them to
quit smoking. Those who have been smoking for more
than five years and Quebecers are less likely to feel this
way and are more inclined to think rhis informarion
would be nat at all helpful.

Likelihood of Reading Message

Very likely 28
somewhal likely 22
Mot very likely 19
Mot al all likely 31
Don't use this type of package 1
&7

Thinking abont yosrself, wanded you be very libely, et
fikely, wot very fikely or ot at all fikely to vead o pressage abour
bealth hazardy of smeking sr a mesiage offering bely abonr
qrirtting if 0 were on a legflet fusnde @ cparette package?

Helpfulness of Message

Very helpiul 13

Somewhal helpful 27
Mot very helpiul 18
Mol at all helptul 39
Mo desire (o guit 7
dk/na 1
Q:7h)

Thinwking ahowr yourself, wonled this Eind of infornation be
very bedpfeed, romervhac helpfad, wor very belnfeed or por at wll
bedpfal o belpeng you oo quet smobong?

ENVIRONICS
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4.0 COMPARATIVE EFFECTIVENESS

Bespondents were shown the two cgarette packages
again. They were chen asked which of chese two formars
—on the front of the flip and back of the slider or ona
leafler inside a cigareree package — would be more ef-
fective in providing specific kinds of information and in
atfecring behaviours,

The flip/slide formar was seen as the mose effecoive for-
mat, by a plurality of respondents, to convey all of the
specific types of information surveyed.

A plurality of 46 percent think che flip/slide formar
would be more effeceive mn informing smokers about
healch hazards of robacco. Thirty-three percent chink
the insert message would be the more effective. Seven
pereent say both formars are equal and 13 percent think
neicher of these formacs would be more effective in pro-
viding this kind of information,

A pluralicy of 41 percent chink the tlipfslide formac
would be more effective in providing informarion oo

Comparative Effectiveness

FLip/sLIDE

Informing smaokers about health hazards of lobacco 46
Praviding infarmation 1o smokers who may want o quit 41
Discouraging young people from starling fo smake 40
Encouraging young smokers 1o guil 38

* Less than one percent

0.8

smokers who may want o guic. Thircy-five percent
think the insert message would be che more effective,
Mine percent say both formacs are equal and 13 percent
think neicher of these formars would be more effective
in providing this kind of informarion.

A plurality of 40 percent think the flipfshide formar
wiuld be more effective in discouraging young people
from starting ro smoke, Twenty-five percent think the
insert message would be the more effeceive. Nine pee-
cent say both formars are equal and 25 percence chink
neither of these formats would be muore effective in dis-
couraging young people.

A plurality of 38 percent think the flip/slide format
would be more effective in encouraging young smokers
to quit. Tweney-five percent think the insert message
would be the more effective. Ten percent say boch for-
maes are equal and 24 percent think neither of chese for-
mats would be more effective in encouraging young
smakeers to quit.

Insert B MerTHeR LTS
33 7 13 N
35 g 13 1
25 0 25 i
25 10 24 2

Biestse tefl moe, ar bert you can, which of there two wayr of shoudng o mestage — on the front of the fig and back of the dider (Package A)
or o a feafler inside w cigareree package (Package BY — woudd be more effective in.,, 7

ENVIRONICS
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§U_R"-.FEY METHODS

SURVEY METTHODS

The resules of chis survey are derived from 670 interviews
carried out in the homes of the respondents becween
February 25 and March 8, 2000,

QUESTIONNAIRE

Copies of the English and French questionnaires are ar-

tached.

DATA COLLECTION AND QUALITY CONTROL

The questionnaires were discributed, through regional
supervisors, to approximately 100 experienced incer-
viewers across the country, The supervisors were also
tesponsible for training the interviewers and for brief-
ing them on the specific instructions accompanying the
survey.

Each interviewer also received a map of his or her allo-
cated arca, Wichin this area, che incerviewer must com-
plete the number of interviews thae he or she has been
allocated, according o che quoras indicaced on hus or her
map. Only one respondent is interviewed per househaold.

Inorder to chedk the qualicy of work compleced and the
accuracy of the indicared responses, ten percent of each
interviewer's respondents are re-contacted, In question-
able cases, or when high scandards have nor been re-
spected, the questionnaires are rejecred.

S5AMPLE

Thesample ts drawn n sucha way thar it represents the
population of smokers aged 15 and over. Surveying was
not conducred in the Yukon or Northwese Terricories
or in mstiturions (armed forces barracks, hospitals, pris-
ons),

The sampling model relies on seracification of che popu-
larton by 10 regions (Aclantic, Montreal CMA, the rest
of Quebec, Toronto CMA, the rest of Onrario, Manitoba,
Saskarchewan, Alberta, Vancouver CMA, and the rese
of British Columbia) and by four communicy sizes
{ 1,000,000 mhabitants or more, 100,000 to 1,000,004
inhabitancs, 3,000 co 100,000 inhabicants, and under
5,000 inhabitanes).

The sample also relies on a gender quora and an age
uota based on the percentage distribution of che smolk-
ing population by gender {male, female) and by age
groups{age 13 o 24, 25 to 44 and 45 and over),

Approximately 187 sampling poines were used,

The numbers in some regions were tugmented in order
to arrain a cerrain number of cases for analysis. The re-
sults are weighted during dare processing to give each
repion its proper weight,

DATA PROCESSING

Following the dara collection operarions, all question-
naires are edited and prepared for computer processing,.
Call-backs are carried our in cases where dara collecred
are not sufficiently specific. Responses to open-ended
questions are analysed and coded. Following this prepa-
ration siep, the dara are enrered into the computer and
weighted according to the actual population of each of
the regions.

MARGIN OF ERROR

The margin of error for a scracified probabalicy semple
of this size is estimared to be plus or minus 3.8 percent-
age poines, L9 rimes in 20, The margin of error increases
in the case of a modified probabilicy sample, such as the
one used for this survey, and also for resulrs perraining
o regiongl or socio-demographic sub-groups of che to-
tal sample,



