
MICHAEL O’NEAL | O’Neal’s Lincoln Center,   
New York City 

“Big Tobacco has been
conning the restaurant 
business for years. Don’t 
be a sucker. Go smokefree.”

Since the 1980s, the tobacco
industry has been lying to the
hospitality industry.Why?

To protect its multi-billion dollar
annual profits. Smokefree 
restaurants cost Big Tobacco big
money, but it can’t fight local
clean indoor air laws openly. 
So it has lied and recruited the
hospitality industry to do the job.

LIE Big Tobacco says smoke-
free measures will cost you. 
TRUTH All reputable economic
studies show smokefree 
measures do not reduce and 
may increase restaurant sales.

LIE Big Tobacco says second-
hand smoke poses no real risk.
TRUTH Every major health 
authority in the world agrees 
secondhand smoke is dangerous.

LIE Big Tobacco says you can
“accommodate” smokers with
remodels or costly ventilation
systems.
TRUTH No feasible ventilation 
system protects you from legal
liability for secondhand smoke.

Get wise to Big Tobacco. For 
facts and “insider” documents,
go online to TobaccoScam.ucsf.edu
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MICHAEL & MARYBETH PETERS | Pierre’s
Morristown, New Jersey

“ For years, Big Tobacco and 
its front groups have claimed 
that smokefree measures cost
restaurants business. That's
nothing but a scam.

Looking at objective sales 
indicators, every reliable 
economic study finds bar 
and restaurant sales are just 
as strong after a smokefree 
measure goes into effect as 
they were before.

If anything, going smokefree can
attract new business. And that's
been observed across the country.

Adding up the savings on 
maintenance, insurance and
labor costs, going smokefree is
really your risk-free way to keep 
a healthy bottomline.

Of course, smokefree measures
cost one industry — the tobacco
industry — billions in revenue.
Because while people don't eat 
out less, they do smoke less.

But that's Big Tobacco's 
problem. Not yours.

See for yourself. Get the 
economic facts on smokefree
hospitality, online now at
TobaccoScam.ucsf.edu

We’ve been consistently
busier since we went 
smokefree ten years ago 
and we’d never go back.”
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Secondhand smoke kills
thousands of Americans a year.

It can bring on asthma attacks
in children. Make a bad heart
attack fatal. And could be 
increasing the risk of breast 
cancer among female restaurant
staff by 40%.

Workers in restaurants, bars 
and casinos that allow smoking 
are exposed to 300-600% more
secondhand smoke than if they 
live with a smoker at home.

Just 30 minutes’ exposure has
the same effects on blood and
blood vessels as being a pack 
a day smoker.

No feasible ventilation system
can protect your patrons or 
staff. Even tobacco companies
that push such systems never
claim they solve the health 
problem.

But going smokefree does.

In fact, medical studies find 
that hospitality workers breathe
easier in just a few weeks.

Want to keep your business
healthy? Get all the facts online,
now, at TobaccoScam.ucsf.edu
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DIANE KASSNER | Career Waitress
Second Avenue Deli

“Working a full shift was 
like puffing a pack a day. 
Take a tip from me, no tip 
is worth dying for.”



VINCENT & PRISCILA SATKOFF | Salpicón, Chicago

Ever notice those Options® 

ads paid for by Philip Morris?

Big Tobacco wants you to 
“accommodate” smokers by 
walling off smoking areas or 
paying an HVAC contractor,
referred by Big Tobacco, to install 
a costly new ventilation system.

It’s all a scam. Deliberately
designed by Big Tobacco to get
you to fight their war against
smokefree measures across
America — at your expense.

FACT: No feasible ventilation 
system can safeguard patrons or
staff from secondhand smoke.

Read the fine print. You’ll see 
that Big Tobacco doesn’t even
pretend to address health 
effects.

You keep the legal liability. 
They protect their huge profits.

Going smokefree, on the other
hand, saves you money.

And protects your business.

Not Big Tobacco.

For a list of HVAC consultants
doing Big Tobacco’s dirty work,
go online to TobaccoScam.ucsf.edu
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We didn’t fall for Big
Tobacco’s ventilation scam.
And customers love our
smokefree atmosphere.”
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STEPHANIE SHIMP & DAVID BURLEY | Edina and Highland Grill,
Minneapolis / St. Paul
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Those so-called experts 
who warn against going
smokefree? Find out who
they really work for.”
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Ever since communities 
across America started going
smokefree, Big Tobacco has 
been using paid agents and 
front groups to stop them.

The tobacco industry has 
targeted dozens of legitimate 
hospitality associations, and 
too often succeeded. If real
groups won’t cooperate, Big
Tobacco just sets up fake ones.

It’s politics. If voters know Big
Tobacco is working to block a
smokefree measure, they’re 
much more likely to support it.

So the tobacco industry uses 
the hospitality industry as a 
front, panicking restaurant and 
bar owners, lying that smoke-
free measures will cost you 
customers and business. 
(They don’t.)

Is your restaurant association
working with Big Tobacco, 
hosting tobacco’s paid “experts” 
at meetings or lobbying against
healthy smokefree measures? 

Be an insider. Get the facts on
fronts at TobaccoScam.ucsf.edu



DAVID & LESLEY COHN | Cohn Restaurant Group, San Diego
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How did California’s 100%
smokefree measure affect
our business? We opened
two more restaurants.”
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“If anybody tells you smoke-
free measures hurt hospitality,
don’t believe it,” says David
Cohn. “Our two grown kids
have joined our business since
the California Restaurant
Association backed a strong
smokefree measure. If that
isn’t a vote of confidence, what is?

“The restaurant association
had two major concerns. The
first was secondhand smoke’s
proven harm to workers’
health. The second? We could
all get sued and lose big if we
let the hazard continue. 

“Yes, California’s 100% smoke-
free measure protects our
staff’s health —and our life’s
work. But we also turn more
tables, cut our maintenance
costs and more. Turns out
smokefree is just plain profitable. 

“So the next time someone
from the tobacco industry tells
you that smokefree measures
ruin the restaurant business,
tell him where to go. 

“Southern California. 

“Where solid Midwesterners
like us meet the Pacific Ocean.
And where the restaurant
association represents its
members. Not Big Tobacco.” 

Get the facts at TobaccoScam.ucsf.edu
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[ ASHRAE’S INTEGRITY IS AT STAKE ]

Is it okay to poison the air as
long as victims can’t smell it?
SECONDHAND SMOKE kills more Americans 

than any other air pollutant: over 500,000 
nonsmokers in the last decade. And hospitality
workers are exposed to levels 3-6 times higher 
than nonsmokers whose partners smoke.

That makes secondhand smoke a critical Indoor
Air Quality issue — and a serious liability issue. 

Naturally, stating the obvious offends the
tobacco industry. It knows it would lose hundreds
of millions of dollars if all hospitality venues are
built smokefree.

But why has ASHRAE, which is mandated to
serve “the public benefit,” indulged Big Tobacco,
delaying a scientifically sound Indoor Air Quality
standard for years?

And why is ASHRAE now
working to subvert its own
standard by adopting an
unprecedented “guidance
document” that would
ignore health dangers and, abetting a tobacco industry strategy,
merely aim to minimize odor? 

That’s like teaching polluters how to contaminate a city’s
water supply without affecting the taste. 

The fact is, ventilation is not a viable solution to secondhand
smoke. It’s only a cover-up. And experts and lawyers
who claim otherwise are linked to Big Tobacco.

If you think that connection discredits them,
think what will happen to ASHRAE if it keeps doing
the tobacco industry’s dirty work.

TOBACCOscam
Big 
Tobacco
is lying.
Again.

To learn more, visit us online at TobaccoScam.ucsf.edu or write Tobacco Scam, UCSF School of Medicine, San Francisco, CA 94143-0130. TobaccoScam is a project of Stanton Glantz, PhD,  
(coauthor of The Cigarette Papers and Tobacco War) of the UCSF School of Medicine, supported by the Richard and Rhoda Goldman Fund and the Robert Wood Johnson Foundation. 

SEE FOR YOURSELF...
Search for “ASHRAE” in these
tobacco industry archives: 
• www.pmdocs.com 
• www.rjrtdocs.com 
• www.tobaccoinstitute.com
For a history of Big Tobacco’s
involvement with ASHRAE, 
go to www.tobaccoscam.ucsf
.edu/vent/vent_ia.cfm

For years, Big Tobacco claimed ventilation was the
answer. Why is ASHRAE going along with the lie?
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ELIZABETH MARTINEZ | Proprietor, Trin-B’Ago, Durham, NC
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Opening up a smokefree
restaurant in the middle 
of tobacco country wasn’t
outrageous. Just smart.”
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“Smart is when you can do
right by other people and it
turns out  all right for you,”
says Elizabeth Martinez. 

“I was educated as a nurse. So 
I know for certain that second-
hand smoke is dangerous in any
dose. The only way to protect
your customers and workers is
the simplest, cleanest way: go
100% smokefree. 

“Fine, you may say, but opening
up a smokefree restaurant right
in the middle of North Carolina’s
tobacco belt? Were we out of
our minds? 

“Like you, I heard tobacco industry
claims that going smokefree
hurts business. But like the
hundreds of thousands of other
restaurants that have gone
smokefree, ordinances or no
ordinances, I’ve discovered it’s
actually a boon for trade.

“My whole family is involved
in this restaurant, sharing 
the best of our Caribbean 
culture: steel band, cold beer,
Buss-Up-Shot with curry, island
warmth — and fresh, clean 
air. The smokefree just comes
naturally.

“You can be smart, too. Most
people will thank you. And the
rest don’t care.”

Get the facts at TobaccoScam.ucsf.edu



PATRICK HUGHES | Proprietor, Scruffy Duffy’s, 8th Avenue
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You heard New York’s 
smokefree law hurt the 
bar business? Baloney.
Ours has been great!”

�Ja
me

s S
alz

an
o

“I run a regular sports bar full 
of regular guys,” says Patrick
Hughes, of Manhattan. “When
the smokefree law went into
effect, we didn’t blink twice.”

“The only difference we saw 
after going smokefree? We got
an even bigger after-work crowd
coming in.  We’re seeing new
faces!

“It’s not just me, either. I’ve
seen the New York economic
reports, the City’s job studies.
After the law went into effect,
New York bar and restaurant
jobs actually went up. 

“Of course you’re not going 
to hear that from the tobacco
companies and the flacks they
hire. They want guys like me
scared enough to fight their
fights for them. Forget it.

“Here’s the best part, though. 
I don’t go home to my wife 
and little kids stinking like an
ashtray, my throat raw. We’re 
not coughing up somebody
else’s smoke anymore.

“So how’s running a bar smoke-
free? Let’s just say I’m breathing
easier more ways than one.”

Get the facts at TobaccoScam.ucsf.edu



KENT RATHBUN | Chef & Proprietor, Abacus & Jasper’s, Dallas
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Opening smokefree, we 
quickly won over the most
demanding diners in Texas.
What does that tell you?”
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“If anybody tells you smokefree
measures hurt hospitality, don’t
believe it,”says Kent Rathbun.

“We’re known for exploring
global cuisine, introducing 
customers to flavors they’ve
never encountered — inventive
combinations from Mexico to
the Pacific Rim.

“We work hard to create an
atmosphere. Why pollute it ?
Secondhand smoke is a proven
health hazard, a physical irritant,
and deadens taste and smell. 
It’s plain incompatible with the
enjoyment of good food.

“Going smokefree four years
before the rest of Dallas’s
restaurants showed that when
you focus on your guests’ total
comfort and well being, no one
misses secondhand smoke —
not even customers who still
smoke!

“Now, I’m not saying that going
smokefree was the only key to
our success. I’ve got a great staff
and excellent suppliers, and I
put in the long hours everybody
does, building a dream.

“But it was part of our vision
from the very start. And it’s
wonderful to see all of Dallas
catching on.”

Get the facts at TobaccoScam.ucsf.edu



released a Deloitte & Touche
report claiming smokefree 
measures hurt hospitality.

A claim disproved by over thirty
truly independent economic 
analyses over the past ten years.
All of these found that going
smokefree has either no effect 
or a measurably positive effect 
on hospitality sales and jobs.

Big Tobacco’s strategic goal? 
To get restaurant groups to
endorse legislation that 
protects tobacco industry
profits—but forces owners 
to remodel or buy costly ventila-
tion systems protecting no one
from secondhand smoke. 

You see, not only does Big
Tobacco want small business  
to fight its battles, but also 
to take on its liabilities.

That’s why it’s worth finding 
out who state and national 
restaurant associations really 
work for. 

See for yourself. Go online to
TobaccoScam.ucsf.edu/target and
click “Tobacco Allies & Fronts.”
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Philip Morris
paid the National
Restaurant Association
at least $450,000.
Makes you wonder
who the N.R.A. really
works for, doesn’t it?

�

To create a “relationship” with
restaurant association leaders and
staff, Big Tobacco budgeted 
millions of dollars for:

■ huge public relations projects
like “Accommodation” and the
“Hospitality Coalition on Indoor
Air Quality”...

■ National Restaurant Association
political action committees...

■ hospitality trade show promo-
tions and sponsorships...

■ advertising in state and
national restaurant association
publications...and more.

Big Tobacco gave almost half a
million dollars to the National
Restaurant Association in 2000-1.

$75,000 of that tobacco money
was earmarked for “research on
economic impacts of smoking
bans.” And in time, the N.R.A.

“Our first priority should be
to discourage restaurant

associations from ‘going south’ 
on tobacco,” declared tobacco
industry lobbyists in 1993.

Big Tobacco had already spent
ten years trying to block local
smokefree measures that reduced
their sales and dimmed their
profits.

Repeatedly rebuffed at the polls,
the industry decided to recruit
hospitality organizations—“not
necessarily a natural partner,”
tobacco strategists admitted —
to act as Big Tobacco’s fronts.

“Since we are reliant on the
[hospitality] industry to be out
front fighting on this issue, it 
is important that we are able 
to forge a strong and relevant
relationship,” Philip Morris
noted in a secret memo.

[HOW BIG TOBACCO USES THE HOSPITALITY INDUSTRY: N.R.A. CASE STUDY]



ROSA SAENZ & FAMILY | Owners, Carlos and Mickey’s, 
El Paso, Texas
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What did El Paso’s 2002
smokefree measure do to
our business? Helped grow
sales 10% to 15% a year.”
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“Were we nervous when El Paso
restaurants and bars went smoke-
free on New Year’s Day, 2002?”
asks Rosa Saenz. “With casinos
that allow smoking outside town
and Ciudad Juarez just across the
river, sure, we thought we might
lose some business. 

“Instead, our sales are up the last
two years. People actually thank
me for being smokefree. And we
don’t have the lines waiting for a
smokefree table anymore, while
the smoking section wasn’t full.

“The bar business is no different.
We always had live entertainment.
But now, without the smoke, our
singer can really sing out. Our
cashier can leave her contacts in.
Our wait staff pick up the same
tips they did before. And I can go
home, kiss my five-year-old, and
not smell like an ashtray.

“I started in restaurants when I was
twelve, at my parents’ place, and I’ve
run my own business here for twelve
years. If anyone claims that going
smokefree will cost you, take it from
Rosa Saenz: that’s nonsense.”

Get the facts at TobaccoScam.ucsf.edu
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DAVE RUBLE | Owner, Dave’s Home Cooked Foods, Toledo
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My costs went down and
customer traffic climbed
21%. You can take going
smokefree to the bank.”
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“I used to be a financial planner 
and marketing director, so I 
know my business numbers, 
but it was my German and Irish
grandmothers who taught me 
how to cook from scratch,” says
Dave Ruble. “And that’s still our
claim to fame. We refuse to take
short-cuts.”

“Why did I go smokefree? Same
reason. I spend so much time,
money and anguish keeping 
the place spotless, it made no
sense  to permit something as 
dirty and dangerous as second-
hand smoke.

“The payoff? I only have to wash 
the windows every other week 
now, clean the ceiling tiles far 
less often, and smoking staff 
take fewer breaks. I don’t lose 
linen to cigarette burns anymore,
and there’s no lingering smell.
Plus, over the first eighteen
months, we had 21% percent 
more customers come through 
the door.

“At first, some of my competitors
said I’d go bankrupt. But when 
they saw I was even busier, they
wanted in. It’s easy to go smoke-
free. The best thing? All the 
grandmothers like mine come 
up and thank you for it.”

Get the facts at TobaccoScam.ucsf.edu



RICHARD WARNER AND MARY ORESKOVICH | Owners
Steel City Diner and Bakeshop, Pueblo, CO
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There’s just no room for
smoking if a good plate
of food is important to
you and your customers.”
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“Pueblo went 100% smokefree in
December of 2002 and the voters
upheld the policy by special vote
in May, 2003,” notes Richard
Warner. “The public support 
didn’t surprise either of us, really,
because our Steel City Diner and
Bakeshop was smokefree and
successful from Day One.

“Mary and I met at the CIA in
Hyde Park. A decade into the
business, we go to great lengths
to serve a great plate of updated-
classic American food. Smoking
has no place in a restaurant 
committed to organic produce,
responsibly-raised beef, 
sustainably-fished seafood. 

“That’s quality you can taste. 
But you can’t taste it if you’re 
getting a dose of formaldehyde
and everything else in second-
hand smoke.

“Are we an ordinary restaurant? 
I don’t think anyone succeeds 
by being ordinary. Our 2003 was 
a huge 20% over 2002. It could
be Mary’s Peach ‘Melba’ Cake.
Or my Maryland-style crab cakes.

“But I tend to think it’s because
our customers know we care.
The fact that we’re smokefree
just proves it.”

Get the facts at TobaccoScam.ucsf.edu



KEN AND MELISSA APPLEGATE, OWNERS

Jack’s Gourmet Restaurant, Columbia, Missouri
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Figures don’t lie. And 
they tell me that our bar
area is busier since we 
went 100% smokefree.”
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“We had a fire three years ago  
and when we re-opened, the 
place smelled so good and
looked so clean we decided to
keep the dining room and bar
smokefree,” says Ken Applegate.
“Results? Bar business is up, 
dining business is steady, 
banquet business is up.”

“We’ve made the kind of place 
people come for their anniversary.
They’ll skip a smoke for a good 
meal. But the bar is different and 
we wondered what would happen.

“It turns out we lost some 
regulars. But now the bar is full 
of couples who bring their kids 
with them and have a meal at the
bar as well as a drink or two.They
would never have come in at 
all before.

“So economically, we’re doing
just fine. And the staff likes it,
too, especially the bar staff. 
They don’t have the wheezes
they used to have. We know 
ventilation systems can never
make secondhand smoke safe
to breathe. 

“In fact, very few people, smokers
included, will pay money to
breathe other people’s smoke.
We’re perfectly content to please
everybody else.”

Get the facts at TobaccoScam.ucsf.edu



MIKE SCANLON | CEO, 
Thomas & King, Lexington, KY
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Why did we take our 77
Applebee’s smokefree? It’s
good for business. I’ve got
the numbers to prove it.”
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“We serve 435,000 patrons every
week,” says Mike Scanlon. “And 
as of June, 2004, all 77 of our
Applebee’s are 100% smokefree. 

“Everyone in our Midwest focus
groups last year said to go smoke-
free. And I knew from our locations
in smokefree communities that
there would be no problem 
financially.

“It’s all about building traffic 
and giving guests what they
want. If what they want is also
going to be good for business, 
of course I’m going to do it. 
Why wouldn’t you do what the
overwhelming majority of your
customer base wants?

“The future of our business is
smokefree. If it isn’t in your city
yet, it will be. Going smokefree
now lets you make a favorable
impression on guests who will be
regulars when a smokefree measure
passes, like in Lexington, Kentucky.

“Oh, by the way, if anybody tries
to sell you a ventilation ‘solution’
instead, don’t buy it. We tried them
and they don’t work. It’s easier
and cheaper to just go smokefree.

“I’ve got the numbers to prove it.”

Get the facts at TobaccoScam.ucsf.edu
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NANCY TESMER & KATHY WEBB

Lilly’s Dim Sum Then Some, Little Rock, Arkansas
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“I’ve been cooking for twenty
years, ten of them as an owner 
or co-owner,” says Kathy Webb.
“When we opened our 85-seat
Lilly’s Dim Sum Then Some in
Little Rock two years ago, going
smokefree was a no-brainer.”

“We serve contemporary Asian —
the best of China, Japan, Korea,
Vietnam, Thailand — and prize
delicacy and freshness above all.
Tobacco smoke just ruins it.

“Nobody ever walked out when
they realize we’re 100% smoke-
free. Instead, like being named
Best Ethnic Restaurant in Little
Rock for 2004, we hear only 
positive comments. Especially
from parents. When they ask for
the no-smoking section and we
say the whole restaurant’s smoke-
free, they’re really, really happy.

“I would bet that anyone in this
business who has a passion for
food wants to keep it free from
tobacco. Experience shows that
you don’t pay a price for going
smokefree. In fact, it can be your
signature of quality.”

Get the facts at TobaccoScam.ucsf.edu

Fresh ingredients.
No MSG.
No tobacco smoke.
There, our secret’s out.”
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TIM SMEEHUYZEN | OWNER

Smee’s Place Bar & Grill, Indianapolis
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“Even though the state restaurant
association was fighting a smoke-
free measure in our county," 
Tim Smeehuyzen says, "I took my
160-seat Indianapolis restaurant
smokefree in 2004.

“Smee’s Place is an upscale,
casual, neighborhood venue
where people see familiar 
faces. I had $8,000 worth of filter
equipment going full blast, but
these systems are costly to 
maintain and they’re useless
against tobacco’s toxics.

“Finally, I had enough. We’re
closed on Sundays, so we washed
the place down and cleaned 
the carpets twice. We opened
smokefree that Monday and we’ve
done 10% more business ever since.

“Look, we all know that health
codes protect our customers and
our industry’s reputation. They’re
good for business in every sense.
The same goes for smokefree
measures covering hospitality.

“The only real difference? There’s
no pro-salmonella lobby battling
other restaurant health standards.
But, for its own business reasons,
the tobacco industry fights smoke-
free measures nationwide.”

Get the facts at TobaccoScam.ucsf.edu

We all support health
codes for restaurants.
Why make an exception
for the tobacco industry?”
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CHRISTOPHER WISOCKI | OWNER

The Pickwick, Duluth, Minnesota
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Robert Wood Johnson Foundation.
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“The Pickwick is a classic and 
you don’t change a classic,” says
Chris Wisocki. “It’s been in the
family for ninety years. So when
the restaurant association told me
that a local smokefree measure
would endanger my business, 
I immediately got up in arms.

“I was sure our dining and bar
trade would go to smoking places
just over the line in Wisconsin —
and I’d lose all that my dad and
my uncle worked so hard for.

“There got to be so much 
conflict and confusion over
Duluth’s first ordinance, though, 
I finally said the heck with it and
went 100% smokefree after all.
Why bother building walls?
Installing extra ventilation?

They don’t make any real difference.
And it’s only a matter of time
before we’re all smokefree anyway.

“Later, when a clearer, stronger
smokefree measure was put 
to the voters, it won big. No 
surprise to me. The Pickwick’s
atmosphere had definitely
changed for the better. Our 
business, too. It's up 15 percent.

“Did I have a knee-jerk reaction 
to smokefree measures? Ask 
anybody. Do I admit I was wrong?
You bet.”

Get the facts at TobaccoScam.ucsf.edu

You never saw anybody
fight a smokefree measure
as hard as I did. But you
know what? I was wrong.”
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‘‘I’m convinced that smokefree gaming is the future. 
And the future is always closer than we think.’’
               — Kelsey A. BegAye, Former President, nAvAjo nAtion, WindoW rocK, ArizonA

      mokefree casinos—just like the hundreds of thousands of smokefree restaurants,    

hotels, bars and other workplaces already flourishing coast to coast—protect workers, 

patrons and future profits. That’s a rare win-win-win situation. Ready to set your 

enterprise free from secondhand smoke? Get the facts and make     

up your own mind at www.tobaccoscam.ucsf.edu. 
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‘‘My definition of winning? Live to play another day.   
  That means smokefree gaming.’’
               — Tom mcEvoy, ProfEssional PokEr PlayEr and auThor, las vEgas, nEvada

   here’s a reason top card rooms and tournaments are now smokefree. Players expect it. 

After all, the other entertainment options in America’s leading destination cities already offer 

comfortable, safe, 100% smokefree environments. Going smokefree protects your patrons, 

staff, and future profits — a win-win-win situation. Ready to set your 

enterprise free from secondhand smoke? Get the facts and make      

up your own mind at www.tobaccoscam.ucsf.edu. 
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‘‘We opened 100% smokefree in 1997. We’ve expanded     
  100% smokefree. And even smokers thank us for it.’’
           — Marc Kaplan, MarKeting Director, taos Mountain casino, taos, new Mexico

     our out of five casino patrons are non-smokers. Just like the U.S. population.      
  And five out of six gaming customers say they would prefer a 100% smokefree 
environment. That mirrors results for the hospitality industry as a whole. Going 
100% smokefree protects your patrons, staff and future profits — a win-win-win 
situation. Ready to set your enterprise free from secondhand
smoke? Get the facts and make up your own mind at 
www.tobaccoscam.ucsf.edu.
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TobaccoScam is a project of Stanton A. Glantz, PhD, at the University of California, San Francisco. TobaccoScam@medicine.ucsf.edu

FAKE ECONOMICS
How does Big Tobacco fool restaurant and bar owners into thinking cost-free
smokefree measures are business poison — and the only antidote is an expensive,
ineffective ventilation system or remodel?

A It pays for biased surveys and business studies.

A It distorts or ignores research results counter to its own propaganda.

A It repeats its own lies so often, people start to believe them.

How can you tell if smokefree measures affect the hospitality business? It’s simple:
look at actual business results before and after.

Methodologically-sound studies have examined the real impact of such measures on business
revenues or employment in more than eighty U.S. locales and other places around the world.
These studies are sound because:

A They use objective data (sales reported to tax authorities, or government employment or
tourism statistics) collected by a neutral party with no interest in the secondhand smoke issue.

A They collect and analyze data for several years before the law went into effect so underlying
economic trends, and seasonal and random variations, can be accounted for.

A They cover all hospitality businesses, not a biased few.

No properly conducted study shows a negative economic impact. Some even show
that a smokefree measure improves business.

In the meantime, as evidence mounts about the dangers of secondhand smoke, so
does the legal liability of employers — including restaurants.

In addition, here’s what restaurant owners pay out of pocket so Big Tobacco can turn
billion-dollar profits:

A Higher maintenance expenses (carpets, drapes, cloths, paintwork).

A Higher insurance premiums (fire, medical, workers comp, liability).

A Higher labor costs (absenteeism, productivity).

Find out more...

Visit TobaccoScam.ucsf.edu for the latest information based on secret industry documents,
methodologically-sound economic studies and public health data. TobaccoScam names names
and publishes the facts behind Big Tobacco’s decades-long campaign to use and abuse the 
hospitality industry.
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