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Summary 
 
1. Published, peer reviewed scientific research

smoking and makes health warnings more effective. 
 
2. The Australian government is developing legislation to introduce plai

tobacco products from 2012.  

3. The UK Government is investigating requiring tobacco product to be sold i
packaging.  

 
4. A recent survey from YouGov suggests that public support for plain packing i

evidence of its benefits exists. This research already exists.  
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The public support plain packaging 
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health of children and young people is at risk.  This survey shows that public support for plain 
packaging is growing and set to grow further as public understanding increases.  
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 Less misleading: Plain packs significantly reduce false beliefs about health risk and ease of 
quitting, and young people rate them as significantly less attractive and appealing for trying 
smoking than branded packs. Adults and young people (11-17 year olds) are significantly more 
likely to rate 'silver' and 'gold' packs as lower tar, lower health risk and either easier to quit smoking 
(adults) or their choice of pack if trying smoking (youth).6 7 8 

 Less attractive, especially to young people: Following the introduction of advertising bans, 
tobacco manufacturers have increasingly turned to packaging to make their products more 

control measures. 43% of adults supported the introduction of plain packaging and 17%
remaining 40% either didn’t know or neither supported nor opposed the proposition.
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eir report Taking preventative action the Australian go

“Plain packaging will: 
• increase the noticeability, recall and impact of health warning messages; 
• reduce the ability of packaging to mislead consumers to believe that some prod
less harmful than others; 
• reduce the 
• reduce the appeal and desirability of smoking generally.”  

 
The public health white paper for England Healthy lives healthy people stated  
“Since the prohibition of tobacco advertising, the only way that tobacco products can b
the point of sale. The Government will look at
an effective way to reduce the number of young people taking up smoking and to h
trying to quit smoking.” 5  
 
Although to the general public in the UK, plain packaging is an unknown quantity, there i
body of research evidence supporting its benefits. Pee
current branding, plain packaging for tobacco products reduces false beliefs about t
tobacco products, is less attractive, especially to young people, improves the effe
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than another. How strongly, if at all, would you support or oppose making tobacco companies sell their 
cigarettes in standard plain packs? 

 
If there was evidence that plain packs were less attractive to children and young people than branded 
packs, how strongly, if at all, would you support or oppose making tobacco companies sell their 
cigarettes in standard plain packs? 
 
 

ASH, March 2011 
 

youth smoking.  9 10 11 12 13 14 15 

 Improves the effectiveness of health warnings: Reducing the extent of branding on ci
packaging progressively increases the effect of health warnings as does increasi

more likely to lead to behaviours associated with quitting.16 17 18 19 
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How this survey was conducted 
 
The poll was a repre
Fieldwork was underta
online. The figures have been weighted and are representative of all GB adults (aged 18
 
Participants were asked: 
 
If there was evidence that plain packs were likely to discourage children and young peo
up smoking, how strongly, if at all, would you support or oppose making tobacco companie
cigarettes in standard plain packs? 
 
If there was evidence that plain packs make health warnings more effective, how strong
would you support or oppose making tobacco companies sell their cigarettes in standard
 
It is now against the law to use term
misleading impression that these types of cigarettes are less harmful than full strength 
colour coding can still be used to signal the strength of cigarettes, as in the image
evidence that plain packs wer
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